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CINEMA, FESTIVALS,
TERRITORIES, COMPANIES, @

&

%@% ¢—— AN INTERNATIONAL PLATFORM —

rg%g‘

AND NEW GENERATIONS 6 8 1 5 0 3 0 0

The Congress brings together in Rome film
fESﬁ'JEtS, cultural instilu‘tiuns, film COUNTRIES FESTIVALS PARTICIPANTS
commissions, audiovisual professionals,
universities, creative enterprises, sponsors,
foundations, associations, and cultural
tourism operators.
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N\, | OBJECTIVE
‘l i 'I' 'i » To create a stable venue for international discussion.
—_——== = To transform the Congress into a platform active year-round.
« To generate relationships, partnerships, training, and value for the terrimrie&)
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NOT JUST AN EVENT WHAT IT GENERATES WHY ROME
e & o

@ An annual appointment with @ Qualified professional _é_ Symbolic capital of culture
an international vocation. networking. ommad  and cinema.
A permanent network New audiovisual projects. :

i II | between festivals, institutions, ﬁ Q ::nat:lrrr!aa’tis:::lnilf;crims

=== and creative enterprises. :

ﬁ Cultural and tourism _

a An observatory on promotion of the territories. :== An authoritative scenario
sustainability, innovation, s for institutions, sponsors,
and new audiences. Collaboration between and delegations.

@ countries and festivals.
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CINEBRIDGE & GLOBAL
COLLABORATION
o
Partnership between festivals,
co-productions, mobility, and
cultural exchange.
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FESTIVAL IMPACT

W

City branding, tourism, international
reputation, and development of
cultural economies.

CONGRESS THEMES

THE FUTURE OF
FESTIVALS

Digital, new platforms, Al,
audience, and transformation of
eyent models.
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WOMEN IN CINEMA

P

Leadership, visibility, results, and
challenges in the festival and

S =7

production system.
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FUNDING &
SUSTAINABILITY

Public funding, sponsorship,
innovative models, and
economic sustainability.
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INVISIBLE POWER

Pl
T

Music, costume, set design,
academy, and exhibition as
creative forces of cinema.
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g SYNTHETIC PROGRAM

DAY 01 DAY 02

DAY 03

i

DAY 04

® o o
Welcome Conferences Masterclasses Press Conference
Accreditation
; Meetings CineBridge Meetings Promotion of Festivals
Opening Ceremony _
- _ City Tour Country Events Closing Ceremony
CineTour Presentation .
, Film Music Concert Cinema Night Gala Dinner
Welcome Dinner
\ \ =,
=1 o £, SOTHEA Y
_h'-'_{ YAk P e : " ) ot v | .;.1 ~ !1. - ..l_ :
= TRAR L - Lo — =i l
'. : | 4 ._. I} Ty g Y --':f .:I 3 | i I



(¥)

AN
B i '.., o

4~ CREATION OF AN INTERNATIONAL NETWORK
WORLD FiLM
resmas . \ N
- A permanent o) 1l
netv.vork Of ﬁlm L Festivals R Institutions ]
festivals = = S

0 =
The Network connects festivals, institutions,

film commissions, universities, film schools,

) e Film Commissions Universities
sponsors, foundations, local entities, \_ A N =
associations, and audiovisual professionals. 4 S )

Sponsors Production
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EXPECTED RESULT

A live platform that generates exchanges, contents, partnerships, and
professional opportunities throughout the year.
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CREATIVE AREA

@
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Directors, screenwriters,
authors.

Cinematographers.

Editors, sound designers,
and post-production.

Casting directors and
location managers.

INDUSTRY AREA

B
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Film and audiovisual
producers.

Distributors, sales agents
and digital platforms.

Technical companies
and service providers,

Communication agencies
and press offices.

o

SYSTEM AREA

&

L

Film festivals.

@
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Film commissions.

Film schools, universities,
and academies.

E @ @

Public and private
institutions.
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OBJECTIVE OF THE RESEARCH

The aim is to use the World Congress as a useful platform to identify replicable
models to strengthen economic sustainability, project autonomy, and community.

participation.
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Cultural Membership Micro. donati Community
crowdfunding program lero-coRaionk engagement
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Widespread Territorial Partnerships with o
sponsorship campaigns civic networks Digital tools
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> CINETOUR ACADEMY AND INTERNSHIP PROGRAM E-’
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CINETOUR ACADEMY
+

In service of the Congress and
stable organization

Preparation and organization of Staff.

Subdivision into avallable research and
statistics at national and regional level.

Training on festivals, cinema, and cultural tourism.

Communication, press office, social media,
and territorial marketing.

Elaboration of Fund raising models,
local, regional, national.

Sponsor research and international relations.

Location scouting, guest hospitality,

3

and event management. /

STAGE & INTERNSHIP PROGRAM
TO INCREASE

NEW PROFESSIONALISM

IN CINEMA

*

Selection of young people interested in the
audiovisual and cultural sector.

Practical experience in secretary, networking,
communication, and logistics.

Support to panels, partner festivals,
and content production.

Professional guidance within an
international network.

Support to the Congress and the
International Platform.
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Communicating the
Project Year-Round

The Newsletter and the House Organ narrate
the evolution of the Network, valorize sponsors,
and update partners, festivals, universities,
students, and institutions on ongoing activities.
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Valorization of Network Report:
sponsor brands ..I exclusive data, results,
across all channels, and insights,
" L5 -
Opportunities: oo Community:
access to calls. tenders, @8 active involvement of the
and collaborations. Netwecrk year-round,

NEWSLETTER & INTERNATIONAL HOUSE ORGAN

- N

FORECASTED CONTENTS

®e |Interviews with festival directors,
2t

producers, directors, and institutions.

Focus on Partner Countries and adhering
international festivals.

Sections on fundraising, sponsorship, and
cultural crowdfunding.

Events calendar, calls for entry, calls,
academy and internship programs.

Organization of the
CineTour Editorial Line.

Cantributions from all Festivals
and Partners.

W - S —_—




()

WORLD FILM
FESTIVALS

INTERNATIONAL COMMITTEE / CINETOUR FRIENDS
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INTERNATIONAL COMMITTEE
&
An advisory body with figures from the

world of cinema, festival, culture, training,
and cultural diplomacy.

Proposes themes, speakers, delegations,
Partner Countries, and strategic lines.

Strengthens credibility, relationships, and
international development of the project.

Utilizes the professionalism and Experience
of individual members.
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CINETOUR FRIENDS

L

An intermational community of friends, supporters,
and ambassadors.

Involves professionals, students, volunteers,
universities, sponsors, and citizens,

Supports word-of-mouth, grassroots participation,
volunteering, and popular fundraising.

Divulges and promotes the International Events
of all associated Festivals.

Organizes meeting moments, rendezvous,
training, and information moments on individual

Festivals and International Festivals.

Promotes and organizes travel, visits, and transfers.
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A GLOBAL FIRST DIRECT ACCESS
Be a part of the first Global Meet festival decision-makers,
Congress of Film Festivals. institutions, and professionals.
A T i
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GLOBAL NETWORK AVET. PREMIUM BRAND POSITIONING
Connect the brand to a network of ! Positioning within a prestigious
68 countries and 150 festivals. cultural and international context.
SN /
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MORE THAN SPONSORSHIP
Not just visibility: relationships, content, impact, and legacy.
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WORLD I'LM

GLOBAL PARTNER
&

35.000 €

= Exclusive naming rights
- Opening address

* Maximum visibility

* VIP Networking

* Media coverage
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20.000 €

» L.ogo visibility

» Panel participation

+ Corporate presence
= Networking access

* Dedicated communication
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STRATEGIC PARTNER
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COMMUNITY
PARTNER

10.000 €

* Logo in select locations

» Invitations to the event

+ Selected visibility

+ Citation among supporters

+ Community and participation
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SPONSOR OF CATEGORY
*

Organizes specific packages to support
memberships for each type of partner.

Airline, hotel, hospitality,
catering, wine & food.

Restaurant sponsarship, location,
technical and digital services.

Media partner, mobility partner, PR
agencies and sponsor research.

Consultants, professional studies
and organizational partners.

CINETOUR DONORS ALL LEVEL

ENTITIES AND INSTITUTIONS
*

Municipalities, Regions, Ministries,
EE Embassies, Consulates, ICE, Chambers
S,

of Commerce, ltalian Cultural Institutes.

Film Commission, Public and Private
Foundations, Schools and Universities.

Non-profit associations and
international organizations.

Contributions aimed at panel memberships,
Research memberships for Academy and
_research,

Q Media partner, PR agencies.




WORLD FILM

Present your country to the global film industry

Official country
presentation session.

Promotion of film industry
and production opportunities.

Showcase of films, series

and talent.

Cultural experience: gastronomy,
music or performance.

'\\

Build international partnerships
and co-productions.

Attract global productions

and investments.

Increase cultural and
cinematic visibility.

Position the country as a
global film destination.
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WHY PARTICIPATE PACKAGE

]
M Country Showcase Package

@
;.= One stage. One country.

@ Global visibility.




BECOME A PARTNER

Associating your name with the First World Congress of Film Festivals
means becoming part of the creation of an international platform
for culture, cinema, education, tourism and economic development.

WORLD FILM
FESTIVALS
CONGRESS
s .. L

RIGHTS & BENEFITS
+*

B2B MEETING ACCESS

Direct networking opportunities with international
delegates, producers, festival directors and
decision makers.

BRAND POSITIONING

Strategic brand visibility and recognition
throughout the Congress.

OPENING SPEECH OPPORTUNITY

Participation in the opening ceremony
and official presentations.

PRIVATE RECEPTION HOSTING RIGHT

Opportunity to organize an exclusive networking
reception or hospitality event.

ADVERTISING SPACES

Presence across event communication materials,
digital channels and venue branding.

COUNTRY & EVENT PROMOTION BOOTH LOGO USAGE RIGHTS
Dedicated exhibition space to promote destinations, Authorization to use the World Film Festivals Congress
institutions, companies or projects. partnership logo in corporate communications.

ACCOMMODATION FOR TWO REPRESENTATIVES

Accommaodation package for two official
delegates during the Congress.

ORORORCY

4 SPONSORSHIP CATEGORIES w,
7 Al rights, benefits, visibility opportunities and hospitality services will be allocated proportionally %
N according to the selected sponsorship category and partnership level, ‘E
%&\ Specific deliverables, branding opporiunitiss and participation privileges may vary depending on the sponsarship package.
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BECOME A PARTNER

Associating your name with the First World Congress of Film Festivals
means becoming part of the creation of an international platform
for culture, cinema, education, tourism and economic development
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CineTour - World Film Festivals

www.cinetour.org | Rome ltaly TG ST 0
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